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Presented by:
Lethia Owens

September 8, 2009

GO! Network « 800 N Tucker Blvd. < St. Louis, MO 63101 « 314.802.5475 < www.gonetworkstl.com

Anheuser-Busch Training & Development Group



Document Title 2

Anheuser-Busch Training & Development Group



Document Title 3

It's the decisive moments

... and every single interaction and
transaction collectively that shapes
your personal brand.

A consensus about who you are,

Your reputation, public image,
legend, character.

Your personal brand is the
collective opinion \
about you!
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GO dneTwork

~ Exploring Your Personal Brand

Talent + Personality + Passion + Market Needs =
Your Personal Branding Statement

+ Discovering Your talents - What are your natural, god-
given talents?

+ Discovering Your Passion, Values and Purpose — If
money were no object, what would you choose to do with
your life?

+ Discovering Your Personality — What are at least 8
personality traits that best describe you?

Discovering the Market Needs — What key talents and
skills are necessary to succeed in your organization for
your current role?
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“Your Personal Brand Statement

Example: Kim Jones is a seasoned administrative
professional who solves business problems
using creativity and critical thinking. She is a
great team builder who supports and
encourages others. She finds solutions to even
the toughest challenges with equal parts
excellence, commitment and fun.

* Your Unique Promise of Value — What do you bring to your
role and your team that differentiates you from your peers?

* Your PBS - After all that you have learned about yourself,
hat would your personal brand statement look like?
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Exploring Your Personal Brand

Here is the formula:
| use (my differentiating traits — talents and passion)
to (my purpose statement)
so that/they (benefit to others and/or benefit to me)

Here is a sample:
| use my laser like focus, strategic thinking and my passion for
developing others to help enterprising speakers learn how to Be
Bold, Stand Out and Get Noticed so they are happier, healthier
and wealthier. | am driven by the goal of helping speakers build
their million dollar brand by leveraging social media strategies.
(Lethia Owens — Lethia Owens International, Inc.)

Notes:
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How many times have you seen this world
famous logo during your lifetime?
(Circle Your Answer Below)

(@) 1-5 (b)6-20 (c)21-50 (d)51-99  (e) Over 100

Express
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“True discover
consists not in
finding new
landscapes, but in
seeing the same
landscape with
new eyes.”

Marcel Proust
(1871-1922),
French novelis
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What do you notice about this slide?

1x1=1
2X2=4
3x3=10
4x4=16
5x5=25
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This is what most people notice

1x1=1
2X2=4
3x3=9
4x4=16
5x5=25
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GO fnerwork
We focus on what is wrong instead
of what is right

1x1=1
2X2=4

BN s0%
3X3=9 Kee:
4x4=16
5x5=25
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GOfnemwor Your Behavioral Style

(S)teadiness (Harmony) (Dnfluencing (Energy)
Seeks to eliminate conflict Generally speaking

Focused on keeping the peace Encourages open communication
May seek to please people Want to know they are valued

May tell people what they want to Take risks & will share difficult info.
hear.

(C)onscientious (Quality) § (D)ominant (Results)
Likes lots of info., space and time Manages tasks effectively
Focus on accuracy & quality Planner & coordinator
May not share during meetings May leave dead bodies behind

Focused on tasks instead of
people

v
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Questions?

“May all the good you desire be the least
you receive.”
~ Lethia Owens

Lethia@LethiaOwens.com
www.LethiaOwens.com
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